
BY KELLI MILLER
EVENING SUN

GREENE - The Raymond 
Corporation is a member of 
the Toyota Industries family 
of companies and a leading 
global provider of best-in-
class electric forklifts and 
intelligent intralogistics solu-
tions.

The Raymond Corporation 
has a history dating back to 
1922 in Greene, New York, 
when George Raymond Sr. 
bought into an iron foundry 
business named Lyon Iron 
Works.

Raymond’s innovative spir-
it was recognized early with 
the development of the first 
hydraulic hand pallet truck 
and double-faced wooden 
pallet, revolutionizing ware-
house operations. Today, 
Raymond electric forklifts 
are engineered to achieve 
increased productivity and 
efficiency and are designed 

to provide ecological and 
economic benefits.

For over 100 years, 
Raymond Corporation has 
been built on principles of 
innovation and continuous 
improvements.

Raymond’s integrated 
automation, telematics, virtu-
al reality and advanced ener-
gy solutions provide ways 
to optimize operations and 
bring warehouse and distri-
bution centers to a new level 
of performance. Raymond 
provides solutions and sup-
port to companies in North 
America and globally.

As a cornerstone of 
Chenango County’s manufac-
turing sector, The Raymond 
Corporation remains com-
mitted to driving advance-
ments in material handling 
and supporting local and 
global economic growth as it 
enters its second century of 
excellence.

Publication of The Evening SunVolume 7 • February 6, 2025

PROGRESS CHENANGO

Continued on page 38

Continued on page 40

Raymond and Toyota unify for strength and production growth

A Raymond employee charges a lithium-ion battery. The Raymond Corporation finalized its deployment of a full-scale battery 
energy storage system, solar microgrid array and warehouse energy management system at its distribution warehouse in Greene 
with the additional unveiling of a new battery manufacturing facility in Kirkwood, New York, that will build lithium-ion batteries. 
(Submitted photo)

The Chenango County Historical Society and Museum preserves 
the past while shaping the future

TYLER MURPHY
EVENING SUN

NORWICH – For more 
than 85 years, the Chenango 
County Historical Society 
and Museum (CCHS) has 
been dedicated to preserving 
the rich and diverse histo-
ry of the region. Housed in 
Ward School No. 2 in the 
City of Norwich, the muse-
um serves as a central loca-
tion for exploring the cul-
tural heritage of Chenango 
County. The institution 
prides itself on offering a 
welcoming environment for 
visitors of all ages, encour-
aging a sense of community 
through historical education 
and preservation.

With exhibits represent-
ing all twenty-one towns of 
Chenango County, the muse-
um offers a comprehensive 
look at the area’s develop-
ment from pre-colonial 
times to modern-day tradi-
tions. CCHS has amassed 
an extensive collection of 
artifacts, documents, and 
artwork, including company 

archives from the Norwich 
Pharmacal Company, 
along with industrial rel-
ics from Borden Dairy 
Company, Chobani, Golden 
Artist Colors, Hayes Piano 
Forte Manufactory, Lyon 
Iron Works, the Raymond 
Corporation, and the 

Maydole Hammer Factory.
“Our collection is not only 

a reflection of our past but 
a way to connect people 
to the history that shaped 
this region,” said Executive 
Director Jessica Moquin. 
“From manufacturing inno-
vations to artistic contri-

butions, we take pride in 
preserving these stories for 
future generations.”

Original works from art-
ists such as Alice Hudson, 
George Cook, Henry 
Grant Plumb, Tompkins H. 
Matteson, and David Wilson 
are also part of the muse-

um’s collection, preserving 
the county’s artistic heritage.

Moquin emphasized the 
organization’s commitment 
to education and accessibil-
ity, noting that admission 
to the museum is dona-
tion-based, with approx-
imately 75 percent of its 

programming offered free 
of charge. “History should 
be accessible to everyone,” 
she said. “By offering free 
admission and keeping our 
programs open to the public, 
we ensure that anyone with 
an interest in learning can 
engage with our exhibits and 
events.”

Milestones and 
Developments

One of the most signif-
icant achievements of the 
past year was the completion 
of the Museum Assessment 
Program (MAP), an initiative 
conducted in collaboration 
with the Institute of Museum 
and Library Services and 
the American Alliance of 
Museums. Participation in 
MAP required a substantial 
commitment from the muse-
um’s board, staff, and com-
munity stakeholders.

“Being part of MAP 
demonstrated our dedication 
to best practices in the muse-
um field,” Moquin said. “It 
was a major step forward in 

A reenactor engages visitors during Path Through History, an annual event featuring live demonstrations and interactive learning 
experiences. (Submitted photo)
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Major Developments in 
2024

Vice President of Marketing 
and Program Management 
Brian Howard said Raymond 
has been around over 100 
years and is positioned for 
the next 100.

“2024 was an outstanding 
year,” said Howard. “We con-
tinued to earn our customers’ 
business on a daily basis and 
made sure we’re positioned 
for the next 100 years.”

He said over $50 million 
in investments were made 
in their factories within the 
Greene facilities, as well as 
the Muscatine, Iowa, facility.

Howard noted the invest-
ments are across the board 
and include the welding area, 
some of the specific lines, 
machining and training asso-
ciates.

“Also continuing efforts 
were focused on optimiza-
tion and the manufacturing 
process as well as welcom-
ing and training a significant 
number of new associates,” 
he added.

The Raymond Corporation 
also finalized its deployment 
of a full-scale battery energy 
storage system, solar micro-
grid array and warehouse 
energy management system 
at its distribution warehouse 
in Greene with the addition-
al unveiling of a new bat-
tery manufacturing facility 
in Kirkwood, New York, that 
will build lithium-ion batter-

ies, as well as thin plate pure 
lead battery technology.

“It’s been about contin-
ued investments, continued 
growth, and I’m so proud 
of the organization for the 
accomplishments,” said 
Howard.

In addition to that, Howard 
explained they support local 
areas and local schools and 
continued to recruit, nurture 
and build talent.

“We continue to give to 
the communities year after 
year and have over 150 non- 
profits and educational orga-
nizations,” he said. “And the 
days of holiday giving and 
the commitment to giving 
back to the community are 
so strong, we will continue to 
move forward with our sup-
port in 2025.”

“We also had our 10th 
annual national manufactur-
ing day event which was a 
large focus on the Southern 
Tier schools and at our 
Greene headquarters, we 
had over 140 students from 
14 local schools show up,” 
Howard said.

During 2024, Raymond 
also implemented its Energy 
Storage and Solar Energy 
Generating System at the 
Distribution Warehouse 
located on Route 12.

The finalization came with 
the deployment of a full-scale 
battery energy storage sys-
tem, solar microgrid array 
and warehouse energy man-
agement system. The goal 
demonstrated continuous sys-

tem benefits of lower energy 
costs, peak demand manage-
ment and resiliency for ware-
houses.

At the beginning of 2025, 
Raymond Corporation 
announced their unifica-
tion with Toyota Material 
Handling, allowiing the two 
North American leaders in 
material handling products 
and solutions to be under 
one name, Toyota Material 

Handling North America, 
which will best support cus-
tomer’s needs.

According to the Raymond 
Corporation, products will 
continue to go to market 
under the Raymond brand 
and will continue to provide 
market-leading products and 
solutions, their high-quali-
ty customer experience, and 
employment opportunities 
within the communities they 
are based.

As one organization, they 
will be able to increase the 
investment in their people, 
in which they have already 
invested millions, ensuring 
they have enhanced benefits.

The organization is only 
as strong as their people, and 
they remain committed to 
providing high-quality com-
petitive compensation and 
benefits as well as train-
ing and career development 
opportunities to ensure their 
top tier team is taken care 
and remains strong.

Further planned invest-
ments and expansions on 
their manufacturing floor 
will support growth opportu-
nities, optimize the manufac-
turing facilities and increase Stephanie Palmer prepares to operate an electric forklift, engi-

neered to achieve increased productivity and efficiency. (Sub-
mitted photo)

Raymond employee Liz Mirabito reviews the forklift check list. Raymond’s innovative spirit was recognized early with the de-
velopment of the first hydraulic hand pallet truck and double-faced wooden pallet, revolutionizing warehouse operations. (Sub-
mitted photo)
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the capacity for production of 
their products and solutions.

Planned investments for 
2025 include manufacturing 
upgrades, automated sys-
tems support, and process 
enhancements, driving a pro-
jected productivity increase 
of up to 10%.

Howard said they are so 
humbled by the continuing 
recognition they receive from 
their industry innovations 
and supply chain leadership.

“In 2024 we received nine 
major awards from industry 
publications and global orga-
nizations,” he said.

Raymond continues to 
achieve record levels of pro-
duction which is important 
not only for the area but 
for our customers. A few of 
the capital investments they 
made to support growth in 
our facility include: the intro-
duction of Raymond fork-
lifts with lithium-ion battery 
power for increased produc-
tivity; introduction of an AI 
vision system to support the 
excellent quality of our prod-
ucts; and the introduction 
of paint and welding virtu-
al reality (VR) simulators to 
support associate education.

“It’s the fourth year in a 
row our organization has 
been named one of FORBES 
America’s mid-size employ-
ers and out of 400 organiza-
tions, we ranked number five 
in engineering and manufac-
turing factor,” said Howard.

Howard explained the 
culture they have in their 
DNA gave proof when their 

employees reached a goal 
of fulfilling over 150,000 
Kaizens.

“The Greene location 
did over 100,000 Kaizens, 
which is astounding,” he said. 
“Kaizen is the idea that small 
changes over time, cumula-
tively add up to significant 
benefits and improvement 
and engagement.”

“It’s so powerful to see 
this within the culture in our 
organization,” he added.

Looking back
Howard said it’s been 

almost 25 years they’ve been 
part of Toyota Industries and 
it has been an amazing jour-
ney.

“Over that time and with 
the recent announcement 
with Toyota and Raymond 
converging, this highlights 
the next chapter of that rela-
tionship and if I was going 
back a year, I’d give myself 
advice as to how to contin-
ue to take that relationship 
forward,” he said. “It’s really 
a tremendous benefit to not 
only the local organization, 
but also our dealers as well 
as our customers.”

“Obviously, I would have 
taken my advice looking 
back a year ago, given the 
recent announcements,” he 
continued. “What a tremen-
dous ongoing opportunity for 
our associates, and customers 
across the board.”

Howard said the year 2025 
will be a continuance of 
investing in their associates 
and in the facility in Greene, 
as well as all of their facil-
ities.

He said the commitment 
to the customers and associ-
ates, the spirit of their DNA, 
along with efforts in place 
to their dealers will move 
forward with the Raymond 
brand and foster deep con-
nections with many cus-
tomers over generations to 
come.

“Opportunities in the 
back office to have access 
to more tools and greater 

efficiency will allow us to 
continue to focus on provid-
ing services and solutions 
that benefit our associates 
as well as our customers,” 
said Howard. “I see that as a 
piece of 2025 and continue 
to build on the strong foun-
dation we have to provide 
greater value.”

In terms of challenges, 
Howard stated one of the 
most significant challenges 

is for their employees to 
find affordable child care in 
the area.

“That’s one of our chal-
lenges,” he said, “Yet I don’t 
think it’s unique to our area, 
not exclusively, but we are 
talking with several groups 
and looking for resources and 
options for our associates.”

He said Governor Hochul 
is releasing millions of dol-
lars for child care and the 
Raymond Human Resource 
(HR) teams will head out 
to the learning events in the 
Southern Tier to see what 
is available and how they 
can navigate through the pro-
grams offered.

“We certainly want to 
make it less challenging for 
all,” said Howard.

Howard also mentioned the 
challenge in finding staff but 
continue to have strong rela-
tions with local universities 
and schools to develop the 
workforce and find profes-
sionals ready for their career 
in the future of manufactur-
ing.

“We have a tremendous 
HR organization that helps 
us find and staff talent,” he 
added.

“We’re so incredibly fortu-
nate to have talented and ded-
icated employees, in many 
cases, across generations,” 
said Howard. “Overall we’ve 
been fortunate to be able to 
attract and retain employ-
ees that continue to fuel our 
growth.”

“We’ve been so fortunate 
to have so much interest in 
Raymond and be able to staff 
across the board in engineer-

ing, marketing, and sales 
positions,” he said.

At the most recent career 
day, they had over 100 vis-
itors which resulted in over 
30 employment offers given, 
along with continuing con-
versations for other potential 
candidates.

“We also have open 
interviews every weekday, 
Monday through Friday, 9 to 
11 a.m. and 2 to 4 p.m., for 
folks that are thinking they’d 
like to join the overall team,” 
he added.

“Retention is always an 
area for every organization 
to focus and again, we’ve 
been very blessed over time 
not only with the interest 
within the organization but 
the commitment of all of the 
associates we have within the 
organization,” said Howard.

“We need to continue to 
make sure, as always, we 
strive to be the employer of 
choice and continue to have 
the right culture to put those 
things in place,” he said.

Raymond headquarters is 
located at 22 South Canal 
Street, Greene, NY, and has 
a total of 2,800 employees 
in the Greene and Syracuse, 
New York, locations. To 
search for jobs and apply 
online for all Raymond’s 
open positions, go to careers.
raymondcorp.com.

Vice President of Marketing and Program Management Brian 
Howard said Raymond has been around over 100 years and 
is positioned for the next 100. As a cornerstone of Chenango 
County’s manufacturing sector, The Raymond Corporation re-
mains committed to driving advancements in material han-
dling and supporting local and global economic growth as it 
enters its second century of excellence. (Submitted photo)

Raymond and Toyota unify for strength and production growth -
Continued from page 38
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making sure our organization 
is sustainable, well-managed, 
and prepared for long-term 
success.”

In addition to those 
improvements, the museum 
significantly expanded its 
programming and staffing in 
2024. 

A growing number of 
educational initiatives and 
internships allowed CCHS to 
introduce thier services to a 
new generation of students.

Partnerships with insti-
tutions such as Colgate 
University’s Upstate 
Institute, SUNY Oneonta’s 
Cooperstown Graduate 
Program, and SUNY Potsdam 
brought student interns and 
summer fellows into key 
roles within the museum.

“The support we receive 
from local colleges and com-
munity organizations has 
been invaluable,” Moquin 
said. “By mentoring interns 
and young professionals, 
we’re not only contributing to 
their education but ensuring 
the future of museum work in 
our region.”

The museum introduced 
a variety of new programs 
throughout the year to bet-
ter serve the community. 
Events such as “Routes & 
Roadblocks,” an in-depth 
discussion on Black history 
and mobility in Chenango 
County, and “The Archeology 
of Music,” a hands-on expe-

rience exploring indigenous 
percussion instruments, 
brought new perspectives 
to local history. Other high-
lights included a behind-the-
scenes tour of The Sherburne 
Inn’s restoration project, a 
two-part book discussion 
on Oneida culture, and the 
America250 Summer Series, 
which explored revolution-
ary-era history through inter-
active programming.

A Focus on Outreach and 
Public Programs

Heading into 2025, CCHS 
is preparing for one of its 
most ambitious years yet. 
One of the most exciting 
developments is the muse-
um’s selection for a pilot pro-

gram through the Community 
Foundation of South Central 
New York. This initiative, 
designed to strengthen non-
profit organizations, will pro-
vide funding, training, and 
capacity-building resources 
to help CCHS sustain long-
term growth and financial 
stability.

“This opportunity is 
a game-changer for us,” 
Moquin said. “We’ll gain 
access to tools and training 
that will help us expand our 
fundraising efforts and cre-
ate a more sustainable future 
for our museum.”

CCHS will also launch a 
new digital guide through 
Bloomberg Connects, a free 
app that highlights cultur-

al institutions from around 
the world. The platform will 
allow audiences to explore 
the museum’s collections 
and exhibits remotely, 
broadening its reach beyond 
Chenango County.

“By embracing technol-
ogy, we’re making history 
more accessible than ever,” 
Moquin said. “This app will 
allow people to connect with 
our exhibits no matter where 
they are, providing an entire-
ly new way to experience 
Chenango County’s history.”

Educational programming 
remains a top priority for 
the museum, with expanded 
school field trip experiences 
tailored to the needs of local 
educators. New lesson plans 
focusing on civics educa-
tion and America250 themes 
will be introduced, ensuring 
that students gain a deep-
er understanding of both 
national and local history.

The museum’s cal-
endar for 2025 is packed 
with community-centered 
events, including the open-
ing of “Creativity in Bloom: 
The Storied Illustrations 
of Suzanne Bloom,” a 
career retrospective on the 
award-winning children’s 
author and illustrator from 
McDonough. Other high-
lights include the annual 
Path Through History events 
in June and October, a 
Worldwide Day of Play ded-
icated to interactive learn-
ing, and National Author’s 
Day, a collaborative program 
with the SUNY Morrisville 
Norwich Campus celebrat-
ing local historians and writ-
ers. The season will close 
with the beloved Holiday 
Open House in December, 
featuring family activities, 
seasonal exhibits, and the 
annual “Parade of Trees.”

Adapting to Change 
through Community 

Connections
Over the years, CCHS has 

developed from a traditional 
museum into a education-
al resource and communi-
ty partner. By prioritizing 
visitor engagement and col-
laboration with local orga-
nizations, the museum has 
expanded its local role.

An ongoing strategic 
planning process, initiated 
in 2022 with support from 
the Documentary Heritage 
and Preservation Services 
of New York and the New 
York Council of Nonprofits, 
continues to guide the insti-
tution’s development.

Moquin noted that 
Chenango County, like many 
areas within Appalachia, 
faces economic and demo-
graphic shifts, but she 
remains optimistic about the 
museum’s future. “Despite 
the challenges, there’s an 
incredible sense of commu-
nity here,” she said. “We see 
it in the dedication of our 
volunteers, the generosity of 
our donors, and the enthu-
siasm of visitors who come 
through our doors.”

Through its strategic plan-
ning initiative, CCHS iden-
tified four core priorities: 
collections care and man-
agement, revenue generation 
and fundraising, program 
development and community 
engagement, and operational 
sustainability. By addressing 
these key areas, the muse-
um aims to strengthen its 
financial position, expand 

The Chenango County Historical Society and Museum preserves the 
past while shaping the future -

Community members share personal stories during Routes & Roadblocks, a program exploring the Black motoring experience in 
Chenango County. (Submitted photo)

Continued from page 37

The Chenango County Historical Society’s digital collection was featured in the History Channel 
mini-series How Disney Built America, marking a milestone for the museum. (Submitted photo)

Continued on page 41



THE EVENING SUN - 41February 6, 2025 PROGRESS CHENANGO 2025

Home Beautification Contest recognizes and aids 
homeowners’ efforts to improve local properties
BY SARAH GENTER

EVENING SUN

NORWICH — The 
Evening Sun and the 
Norwich Building Tomorrow 
Foundation announced the 
winners of 2024 Home 
Beautification Contest in 
December.

The contest aims to revi-
talize the City of Norwich 
by identifying, encourag-
ing, and rewarding property 
owners for making improve-
ments on their homes. Judges 
look for exterior improve-
ments to homes, such as sid-
ing and painting, windows, 
doors, landscaping, fencing, 
shutters, walkways, roofing, 
and more. They also consid-
er how significant the reno-
vations were, and how much 
the renovations positively 
impact the neighborhood.

This year’s contest includ-
ed 12 entries for the sin-
gle-family, owner-occupied 
category and three entries 
for the multi-family cate-
gory. 

Mike and Dana Gross took 
first place in the single-fam-
ily category with the exten-
sive improvements made to 
their home at 38 Gold Street. 
Dana Gross said they put 
new espresso brown siding 
and cream-colored trim on 
their house, put on a new 
porch and patio, replaced 
the windows, and added in 
flowerbeds and landscaping.

“You should have seen 
this house when we bought 
it 12 years ago compared to 
where it is now. It’s amaz-
ing,” she said. “We’re quite 
proud and pleased with how 

it came out.”
The couple hired contrac-

tors for some of the work, 
but also completed some of it 
themselves. Gross said Mike 
built flower boxes, which she 
stained and installed before 
filling with flowers.

Gross said in total the work 
took six to eight months to 
complete, and they decided 
to enter the contest after see-
ing an ad in the Pennysaver. 
She said they didn’t expect 
to win, and were surprised 
but thrilled to get the call 
that they had won first place.

“What’s funny is the day 
before we got the phone call, 
my husband said, ‘well, I 
guess we didn’t win any-
thing in the contest. We hav-
en’t heard anything.’ And 
I was like, ‘well I’m sure 
they’ll publish it in the paper 
or something and we’ll find 
out who wins that way,’” 
she said. “Then we got the 
phone call and we were both 
very shocked and excited.”

A Victorian-era house at 
26 Elm Street took first place 
in the multi-family catego-
ry, after siding repairs, new 
paint, landscaping, replaced 
gutters, and the demolition 
and rebuilding of the porch. 
The result is a unique and 
stunning home in a tradi-
tional Victorian-era purple 
that also highlights Purple 
Tornado pride.

“When I picked the color 
it was very important for me 
to not have it look like every 
other house. Something a 
little unique, but something 
that was also traditional, and 
believe it or not, that’s actu-
ally a traditional color for 
Victorian-era houses,” the 

homeowner explained. “The 
color is neat because in dif-
ferent lighting it looks dif-
ferent. When it’s darker that 
purple comes out a little bit 
more, and when it’s sunnier 
out that sort of pink comes 
out. I love the color.”

He said he had been plan-
ning the restoration to his 
home since early 2023, but 
he kept the contest in mind 
as work began in May of 
2024.

“The work needed to be 
done regardless, and my 
intention was to do it no 
matter what. Then I saw the 
opportunity and I said, well, 
let’s align my goals with sort 
of the goal of the prize,” he 
said. “I sort of always kept 
that in the back of my brain 
as I was designing and mak-
ing decisions.”

He said the work done to 
the property was a combina-
tion of his efforts and that of 
local contractors.

Both first-place winners 
said they recommend other 
homeowners in the City of 
Norwich take advantage of 
the Home Beautification 
Contest.

“It’s a great program for 
the City of Norwich,” said 
Gross. “Don’t be scared to 
submit your photos, because 
you never know.”

“I believe it to be a won-
derful opportunity for the 
area, and it’s a good oppor-
tunity to show pride in the 
city and your property,” said 
the owner of 26 Elm Street. 
“There’s no reason not to 
[enter].”

The Home Beautification 
Contest is modeled after the 
original contest promoted by 

Smith Ford Norwich in the 
80s and 90s, and began in 
2019. The contest has become 
an annual tradition support-
ed by community sponsors 
working in partnership 
with The Norwich Building 
Tomorrow Foundation and 
The Evening Sun.

 To date, the Home 
Beautification Contest has 
awarded cash prizes to 
38 homeowners totaling 
$102,600.

The Norwich Building 
Tomorrow Foundation is 
a local not-for-profit with 
a mission to improve the 
quality of life in the City 
of Norwich, primarily 
through seeking opportuni-
ties to improve and preserve 
housing and other property 
development opportunities.

2024 Home Beautification 
Contest Winners:

Single-Family
First place: Mike and Dana 

Gross, 38 Gold Street, 
$5,000

Second place: Scott and 
Jamie Brown, $3,000

Third place: Ryan Kelly, 
$2,000

Fourth place: Kim 
Thompson, $1,000

Fifth place: Timothy Ryan, 
$1,000

Sixth place: Cynthia Izard, 
$1,000

Seventh place: Kim Coombs, 
$1,000

Multi-Family
First place:  26 Elm Street, 

$5,000
Second place: Don Kelly, 

$4,000
Third place: Deanna and 

David Parsons, $2,000

26 Elm Street won first place in the multi-family category of 
the 2024 Home Beautification Contest with siding repairs, 
new paint, landscaping, replaced gutters, and the demoli-
tion and rebuilding of the porch. (Submitted photos)

38 Gold Street won first place in the single-family catego-
ry of the 2024 Home Beautification Contest. Over several 
months, the property received new siding, a new porch and 
patio, new windows, and new flowerbeds and landscaping. 
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BEFORE

AFTER

High school students explore career opportunities in the arts 
during the Creative Careers in Chenango County program, fea-
turing insights from local professionals. (Submitted photo)

The Chenango County Historical Society and Museum preserves the 
past while shaping the future -

CCHS staff and board members participate in the Museum Assessment Program (MAP), a national initiative aimed at strength-
ening museum best practices. (Submitted photo)

its offerings, and ensure the 
long-term preservation of 
Chenango County’s history.

“We have a vision for the 
future, and we’re actively 

working to make it a reali-
ty,” Moquin said. “This isn’t 
just about preserving histo-
ry—it’s about making sure 
future generations have a 
strong connection to where 
they come from.”

As the museum embarks 
on another year of innova-
tion and expansion, its ded-
ication to historical preser-
vation remains unwavering. 
By embracing new technolo-
gies, reinforcing community 

partnerships, and maintain-

ing a steadfast commitment 

to education, Moquin said 

CCHS will ensure being an 

important part of the past, 

the present, and the future.

Continued from page 40
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